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NWDS Announces Its FY2014 Annual Results  
*** 

Revenue rose 3.1% to HK$4,136.2 million 
Core Net Profit was HK$557.1 million 

*** 
Acquired Shanghai Hongxin Trendy Plaza, Shanghai Wujiaochang Branch Store 

 and Opened Yantai Store  
During the year under review 

 
FINANCIAL HIGHLIGHTS 

(HK$) FY2014 FY2013 Change 

Revenue 4,136.2 million 4,011.5 million 3.1% 

Net Profit 520.5 million 641.5 million -18.9% 

Core Net Profit(1) 557.1 million(1) 632.4 million(1) -11.9% 

Earnings per Share HK$0.31  HK$0.38 -18.4% 

Final Dividend per Share 6 HK cents 9.2 HK cents -34.8% 

 (1) Core net profit means net profit excludes (a) other loss (b) changes in fair value of investment properties and its related income tax 
expense (c) one-off tax adjustment on disposal of properties situated in Wuxi and other non-core items 

 

(23 September 2014 – Hong Kong) New World Department Store China Limited (“NWDS” or 

the “Company”; Hong Kong stock code: 825), one of the largest owners and operators of 

department stores in Mainland China, announced today its annual results for the year ended 30 

June 2014. 

 

The Company’s revenue in the year under review rose 3.1% to HK$4,136.2 million (FY2013 or 

“the Previous Year”: HK$4,011.5 million). Net profit was HK$520.5 million (FY2013: HK$641.5 

million). Core net profit(1) was HK$557.1 million (FY2013: HK$632.4 million). The board of 

directors recommended a final dividend of 6 HK cents per share for the year ended 30 June 2014. 

 

The growth of revenue was primarily contributed from rental income and management and 

consultancy fee income. As at 30 June 2014, gross revenue from concessionaire sales was 

HK$14,790.7 million, commission income from concessionaire sales was HK$2,635.1 million and 

sales of goods for direct sales was HK$787.1 million. Rental income, and management and 

consultancy fee income were HK$658.1 million and HK$56.0 million respectively. 

 

The “rebranding program” commenced in 2009 introduced a hybrid operation model and resulted 

in an increase of the proportion of in-store complementary facilities, therefore, a larger leasing 

area. Together with the full-year rental income from Yancheng Store and Xi’an Store opened in 
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December 2012, an increased leasing area as a result of the acquisition of Shanghai Hongxin 

Trendy Plaza and Shanghai Wujiaochang Branch Store taking place in July and Nov 2013 

respectively, and a more efficient use of leasing area in existing stores, rental income increased by 

28.9% to HK$658.1 million (FY2013: HK$510.7 million) during the year under review. Due to 

the Company’s strengthened brand name and extensive third party management experience, 

management and consultancy fee income increased by 7.1% to HK$56.0 million (FY2013: 

HK$52.3 million). Gross profit margin of direct sales was 14.7% while commission income rate of 

concessionaire sales was 17.8% during the year under review. 

 

During the year under review, the tightening monetary policy in developed countries led to the 

contraction of the global financial system and brought capital reflux to developed countries, as a 

result, slowing growth in emerging economies; in addition, being in the throes of economic 

restructuring into a consumption-based economy, a slowdown was reported in Mainland China. 

On the other hand, changes in customer behavior and business landscape induced by the 

advancing mobile Internet technology imposed different levels of challenges for the retail industry. 

Confronted by the challenging operating environment during the year under review, the Company 

diversified its revenue streams in a responsive manner by increasing the number of leasing 

projects, launching of a private label, and increasing provision of management and consultancy 

services in order to stabilize its business performance. During the year under review, the Company 

rolled out the “Happy New World” concept and introduced a number of specialty dining, in-store 

complementary and children-oriented facilities to boost rental income. Meanwhile, the Company 

accelerated the development of its private label business through physical and virtual channels and 

plans to increase the number of LOL Concept Shop from existing 12 to about 20 by the end of 

FY2015 and further extend the brand’s online outreach to other e-commerce platforms. With 

respect to marketing promotions, the Company leveraged mobile Internet technology to promote 

O2O marketing to convert information to sales revenue. During the year under review, total 

number of NWDS’ Weibo and WeChat fans increased to about 7.2 million, with VIP members 

reaching over 3.85 million. 

 

While China’s new urbanization plan is expected to bring retail industry plenty of opportunities, 

unstable global economy and intensifying competition temper the outlook of the industry. During 

the year under review, the Company adopted a prudent expansion approach and entered Yantai 

City, Shandong Province, establishing Yantai New World Department Store, a “Living Gallery” 

with a GFA of approximately 55,000 sq.m in December 2013; the Company as well acquired 

Shanghai Hongxin Trendy Plaza and Shanghai Wujiaochang Branch Store in July and November 

2013 respectively, reinforcing the Company’s leading position in Shanghai. As at 30 June 2014, 

the Company operated and managed 39 self-owned stores and four managed stores, with a total 

GFA of approximately 1,656,090 sq.m. 
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Looking forward, the Company will open two self-owned stores in Putuo District, Shanghai and 

Hengyang City, Hunan Province in FY2015 and FY2016 respectively. The expansion of Shenyang 

Nanjing Street Branch Store Phase II Project is also expected to complete in FY2016 while the 

redevelopment of Shenyang Nanjing Street Branch Store Phase I Project will be re-opened in 

FY2017. Furthermore, the Company will continue to expand its business in third- and fourth-tier 

cities, where have relative higher development potential, in a “low-risk, low-investment” prudent 

approach by offering primarily management and consultancy services and plans to open a 

managed store in Jiamusi City, Helongjiang Province in FY2016.  

 

Commenting on the annual results, Mr. Philip Cheung, Managing Director and Executive Director 

of NWDS said, “2014 was a year full of challenges for the retail industry. Confronted with 

China’s economic slowdown, intensifying industry competition and changes in customer behavior 

and other unfavorable factors, we responded accordingly with new initiatives, such as expanding 

LOL Concept Shop business, providing management and consultancy services, introducing 

‘Happy New World’ concept and adopting O2O marketing model, to diversify revenue streams 

and adopted prudent expansion strategies to stabilize our business performance. Looking forward, 

the Company will prudently strike a balance between opportunities and risks associated with the 

new urbanization plan, and actively consider invitations from real estate developers to retail 

property projects situated in third- and fourth-tier cities, striving to expand our business in a 

‘low-risk, low-investment’ approach. We believe that China’s consumer market has ample room 

for further development. The Company will respond to all challenges ahead with flexibility and 

continuous innovation to establish industry-leading operations practices, bringing something new 

to ourselves and customers every day.” 

 

- End - 
 

This press release will be posted on NWDS’ website www.nwds.com.hk. 

 

 

About New World Department Store China Limited 

As New World Development Company Limited’s (Hong Kong stock code: 17) retail arm in 

Mainland China, New World Department Store China Limited (NWDS) is one of the largest 

owners and operators of department stores in Mainland China. Established in 1993, NWDS 

currently operates a large national network of 32 “New World” branded department stores, 10 “Ba 

Li Chun Tian” (巴黎春天) branded department stores and shopping mall in Shanghai, and one 

“Shanghai Hongxin Trendy Plaza” (上海泓鑫時尚廣場) shopping mall in Shanghai. Among them 

39 stores are self-owned while four are managed stores. The department store retail chain covers 

21 major cities in Mainland China, including Beijing, Shanghai, Shenyang, Wuhan and Chengdu 
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etc. The Company was successfully listed on the Main Board of The Stock Exchange of Hong 

Kong on 12 July 2007. 

 

For further inquiries, please contact: 

 

New World Department Store China Limited 

Ms. Rebecca Woo 

Director – Corporate Affairs 

Tel: (852) 2753 3903 

Fax: (852) 2318 0884 

Email: nwdscad@nwds.com.hk 

Website: www.nwds.com.hk 

Mini-blog: e.weibo.com/xinshijiebaihuo 

NWDS CSR Weibo: e.weibo.com/xinbaigongyi 

Facebook: www.facebook.com/nwds.hk 

VIP website: https://vip.xinbaigo.com 

 

 


